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@ TOBACCO AND E-CIGARETTE MARKETING 

Big tobacco tactics 

1 in 5 tttti 
Noticed any in-store advertisement/ promotion 

8.8 

..... -17.3 since 2011 

Noticed any tobacco ads, promos, or sponsorship 

adults reported having noticed any tobacco 

advertisement, promotion, or sponsorship 18.3 

..... -12.9 since 2011 

Marketing of e-cigarettes appear to be more prominent 

Percentage of current tobacco smokers and electronic cigarette users who reported noticing any advertisement, 
sponsorship, or promotions 

40.5% 

23.5% 

electronic 
cigarette 
users 

tobacco 
smokers 

Users encountered tobacco and e-cigarette marketing most while online 

Percentage of current tobacco smokers and electronic cigarette users who reported noticing cigarette/ electronic 
cigarette marketing at various places 

r----------------------------------------------------------------------------------

Among tobacco 
smokers 

8.1% 

7.9% 

5.2% 

Places 

� 

On the internet 

In stores where 
cigarettes / e-cigarettes 
are sold 

On posters 

Among electronic 
cigarette users 

21.4% 

13.3% 

8.5% 

L---------------------------------------------------------------------------------J 
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